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Tourism Mobility in Carinthia (Austria)
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Carinthia - A wonderful place to stay
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Before we start: Be inspired!
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The greatnature is our major capital, thuswe
needa mobility that fits to it
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Challenges that we are facing

�‡ mobility needsare primarily met by private 
cars

�‡ Need of arriving with ease and flexibility 

�‡ Lack of public transport 

�‡ mobility patterns have changed 
�‡ number of car owners �L

�‡ number of driving license ownership �L
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Where do we want to go?

�‡ Carinthia �t a smart and soft mobile destination
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�t�Z���š���Á�������]�����Y

�‡ Foundation of the Tourist Mobility Center of Carinthia in 2016

�‡ The strategyis based on four pillars:
�� Arrival by public transport
�� Inclusive last mile offers
�� Local mobility
�� Marketing and communication with stakeholders
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The Last-Mile Service: 
� B̂ahnhofshuttle�<���Œ�v�š���v�_

�‡ Solution to cover the last mile

�‡ pick-up and drop-off is available from 19 selected train stations to 
more than 6,000 accommodations and over 250 POIs

�‡ One offer for a whole state. One number, one website

�‡ www.bahnhofshuttlekaernten.at
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And on site? Mobility 
concept Nockmobil
�‡ call and collect taxi service - where public 

transport is not available

�‡ Nockmobil(www.nockmobil.at)

�‡ transport within 60 minutes is 
guaranteed 

�‡ combination of information (bus, rapid 
transit, call and collect taxi, ship or a 
combination)

Providing simple information and an easy booking 
process via app or by phone
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We love Bikers

�‡ Strong focus on the topic of cycling

�‡ �^�����Œ�]�v�š�Z�]�����Œ���v�š����-���]�l���_��system
�‡ 1,000 bikes 

�‡ over 50 rental stations
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Communication is (almost) everything

�‡ Tourism and leisure facilities are the first and last 
to come into contact with the guest 

�‡ Mobility coaches create awareness

�‡ Coordination and cooperation with German and 
Austrian federal railway systems 

�‡ Co-branding campaigns (bahn.kaernten.at)
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Conclusion

�‡ Soft mobility in rural destinations always requires the interaction of 
many partners 

�‡ The isolated consideration of mobility needs destroys synergy effects 
and makes the mobility system unnecessarily expensive

Connected thinking and acting!
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Klimaaktiv mobil

�‡ Launched by the former Federal Ministry of Agriculture and Forestry, 
Environment and Water Management

�‡ Austrian National Programme to promote sustainable Mobility 
Management

�‡ Implementation of the Austrian Climate Strategy and the EU Climate 
and Energy Package
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The fivepillarsof klimaaktiv mobil 
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Klimaaktiv mobil
mobility managementfor tourismand leisureobjectives

�‡ Reduction of CO2-emissions

by

�‡ Consulting and supporting

to

�‡ Submit climate friendly mobility projects

�‡ Promote public / alternative means of transport

�‡ Createnew attractive environmental-friendly offers for guests
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Klimaaktiv mobil network

�‡ 2021:
�‡ Around 52 million EUR funding

�‡ > 220 projects

�‡ 9,100 t CO2 saved per year

�‡ In total:
�‡ 21,000 projects

�‡ 6,600 project partners

�‡ 350,000 t CO2 /year
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Klimaaktiv mobil best practice 

Papin Sport
Bike rental 

Implemented in 2017

Save 650 t CO2 per year

© Papin Sports

Radstadt Tourismus
Hiking bus

Implemented in 2022

Save 300 t CO2 per year

© Markus Rohrbacher

Tirol auf Schiene
Awarness building campaign

Implemented in 2014

Save 8.800 t CO2 per 
year

© Tirol Werbung, Herbig Hans
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Schottenfeldgasse51
A-1060 Vienna

+ 43 (1) 89 00 681

freizeit.mobil@komobile.at

klimaaktiv mobil mobility management 
for tourismand leisure
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Schottenfeldgasse 51/17
A-1070 Wien

+ 43 (1) 89 00 681

wien@komobile.at

www.komobile.at

komobile GmbH | Wien

43, rue de Strasbourg
L-2561 Luxembourg

+ 352 22 70 74

luxembourg@komobile.lu

www.komobile.lu

komobile Luxembourg s.à r.l.

Kirchengasse 3
A-4810 Gmunden

+ 43 (0) 7612 70911 

gmunden@komobile.at

www.komobile.at

BÜRO WIEN

komobile GmbH | Gmunden

BÜRO GMUNDEN BUREAU LUXEMBOURG
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Forum Virium is an innovation company of the City of Helsinki. We 
aim to build Helsinki into the most functional smart city in the 
world in collaboration with companies, the scientific community 
and residents.



A Maritime MaaS API for 
more dynamic ticket sales 
and accessible archipelago 
services

Helmi Tuori    Project Manager
Forum Virium Helsinki 

ECOMM Turku 31.5. - 2.6.2022



�´Mobility as a Service (MaaS) is a 
growing technology that provides 
seamless integration of mobility 
services through user -friendly 
platforms. 

MaaS facilitates integrated travel 
options via various modes and actors 
including public transport, car -sharing, 
ridesharing, taxies, bicycles and 
micromobility. 

MaaS offers the potential to 
reduce the reliance on private 
motor vehicles for travel, in turn 
helping to address many modern 
problems faced by cities 
throughout the world, including 
climate change, congestion, 
pollution, transport poverty and 
social equity issues.

Citation from �,�&�2�0�$�$�6���F�R�Q�I�H�U�H�Q�F�H�¶�V���&�D�O�O���I�R�U��
papers, Tampere, Finland I 29.-30.11.2022



Pihlajasaari
/City of Helsinki

Suomenlinna
/The governing 
body of 
Suomenlinna

Lonna
/City of Helsinki

Vallisaari
/Metsähallitus

Vasikkasaari
/City of Helsinki

Isosaari
/Senate 
Properties

Korkeasaari
/City of Helsinki

Mainland

See area

Islands, both 
those 
connected 
with roads to 
mainland and 
those 
surrounded by 
water

Helsinki city 
centre



General visitor statistics in Helsinki during 
summer season 2019
�–�Q���\�H�D�U���������������O�D�V�W���
�Q�R�U�P�D�O�����\�H�D�U���S�U�L�R�U���&�R�Y�L�G-19) TAK Research́ s Visitory Service 
collected data on total amount of visitors* (both domestic and international) in 
Helsinki as follows:

�” May-June: 462 000 (increase 6% to previous year 2018) visitors. Roughly 50/50 
division in shares of domestic and international visitors

�” July-August: 535 000 (^ 10%). Roughly 50/50 division in shares of domestic and 
international visitors. Interestingly a 19% increase in domestic visitors compared to 
previous year.

�” September-October: 436 000 (^6%), ca. 50/50 division in shares of domestic and 
international visitors.

*  Based on statistics on overnight stays (bednights)



�” Waterborn traffic season begins after 
the breaking up of ice in April/May and 
lasts until September/October. 

�” In scheduled ferry traffic, based on visitor 
statistics (sold tickets), high season is 
clear: the months of July and August. 

�” Many Transport Service providers operate 
in several transportational categories . 
In addition, some transport operators also 
function in the role of a venue coordinator 
on the islands and manage its service 
portfolio together with the tourism 
entrepreneurs.

Water traffic features in 
Helsinki

Harakka, Island Harakka
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Harakka, Island Harakka



In Helsinki region the traffic to the archipelago 
island venues is organised as follows:

�” ferry as public transport to Sea Fortress 
Suomenlinna, which is also a Helsinki City 
district

�” ferry as scheduled, on -route transport . 
Transport Service Providers participate in 
tendering process to claim the exclusive 
right for certain routes. City of Helsinki is 
only one of several island owners and 
tendering processes are organised by the 
owner in question. 

�” water transport as on -demand traffic
�” water transport as charter traffic

Water transport modes in 
Helsinki

Harakka, Island Harakka
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Korkeasaari, Korkeasaari Zoo Island



�” City of Helsinki ´ s Maritime Strategy : 
�| better accessibility of island 

venues, 
�| easier access to maritime services

�” Digitalisation effort of travel trade: 
�| a low threshold & scalable digital 

solution to enable more dynamic 
ticket sales of water transport 
services (ferries)

Motion frame behind 
Maritime MaaS ticket sales 
API

Harakka, Island Harakka
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�” Ticket sales API for scheduled, on -route 
water transport & management model 
to support its lasting usage

�” API inspired business ecosystem to 
enhance business opportunities: better 
viability through the use of API to 
amplify the willingness and insights to 
innovate and invest in new business

Goals with Maritime MaaS 
project

�” Operator -independent ferry ticket 
sales & better permeability of traffic 
information to end users

Bridge to Mustikkamaa Island, on the way to 
Korkeasaari Zoo
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Maritime MaaS Project in a 
nutshell

�� Funding for year 2020 (Proof of Concept), 2021 
implementation into production, 2022 facilitation of API 
related business ecosystem from City of Helsinki ´ s 
funding instruments

�� Technical partnering with both City of Helsinki 
(Department for Culture and leisure) and private 
companies (2020 Reaktor, 2022 Montel Intergalactic)

�� As project ´ s non -funded cooperative partners ferry 
operators and Maas operator

�� Project ´ s contributions also in City ´ s maritime traffic 
and general API ecosystem related development work as 
case example and source of MaaS related insight



Maritime MaaS API ´ s 
contribution to greener 
footprint in tourism?



Trends in travel industry that match
well with MaaS

�” Digitalisation of travel services: digital services to complement service offering and 
to facilitate service production processes 

�” Knowledge based, data-driven business development: increase of abilities to use 
data as a source of insight on the service production, its efficiency and means to 
innovate now business based on gathered use data

�” Customer vigilance on sustainability issues: awareness of climate change and 
willingness to minimise own carbon footprint through own consumption, e.g. 
through favoring of nearby travel destinations



Opening ticket sales API ´ s contribute to 
development of mixed travel modes

�� scheduled and on -demand traffic can 
coexist and give transport service 
providers means to optimise traffic 
offering almost real -time 

Enhancing the abilities to collect and share 
ticket sales data and combine it with use data

�� transport service providers ´ insight on 
user behaviour grows, abilities to use 
data for fleet management and demand 
anticipation develop

Pihlajasaari, Island Pihlajasaari
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Benefits with opening APIs

1

2



Open API´ s enable new forms of business 
cooperation between transport service 
providers

�” instead of maintaining overlapping 
offering there emerges the possibility 
to optimise route & fleet capabilities 
on need based perspective and in 
cooperation

�” better built and need compatible 
services attract more users but in a 
better managed manner (business and 
sustainability wise)

Lonna, Island Lonna
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Optimisation of traffic based on retrieved data:

�” traffic can be adjusted to answer real 
client demand

�” transport service providers are able to 
react on short term user fluctuation as 
well as proactively anticipate demand 
fluctuation in traffic management

�” better understanding of the potential 
levels of wear caused by the registered 
amounts of users visiting the venues 

�” less unnecessary emissions due to data -
based, optimised traffic management

Suomenlinna, Suomenlinna Sea Fortress
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�´But there is still huge traffic to 
the islands, would it not be 
more efficient to just enforce 
the use of electric vessels ?



Certainly .

The API based solution however has made it possible to pilot and 
show in practise , how open APÍ s together with data usage can
help plan and develop the operator specific traffic management.

In order to be able to use data, we need to ramp up the data 
capabilities (both technical and operational ) on transport service
provider level.

We see data based traffic management as one of the key
factors to greener and more sustainable tourism .

With our Maritime MaaS API project we have been able to 
contribute to this development on a practical level - on the side 
�Z�H���Y�Halso made it possible to start MAASing within the maritime
service field .



For more information, please contact: 
Helmi Tuori, helmi.tuori@forumvirium.fi , tel. +358 40 617 5333

Thank you!
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Climate friendly travel in the visiting
sector �±examples from Småland 

and Öland

�´�&�O�L�P�D�W�H��friendly travel in the visitors sector" is a collaborative project between Astrid Lindgrens World, The 
Glass Kingdom, Region of Kalmar County and Öland, partly financed through the Regional European 
Development Fund. More information can be found here���´
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A growing visitors sector , 
available for everyone , and 

without net emissions of green house gases from 
transports

�‡ �Ù�,�Q�F�U�H�D�V�H���W�K�H��possibilities for those without car to travel climate friendly to, from and within the 
region of Kalmar

�‡ Make Småland and Öland a good example as a sustainable region to visit

�‡ Increase the knowledge among companies about the climate impact of tourism travel and 
how climate friendly alternatives can increase the attractivity of the region
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Test, evaluate and disseminate alternatives to travel to, from and within Astrid �/�L�Q�G�J�U�H�Q�¶�V
World, the Kingdom of Glass and Öland.

Astrid �/�L�Q�G�J�U�H�Q�¶�VWorld

Glasriket

Öland
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Test traveller

Mission: to travel with climate friendly modes during one week and interview visitors
and destinations.

�‡ By train, regular bus, on-demand bus, bike, bicycle ferry

Findings:

�‡ It is possible �±but good planning is necessary. Delays or cancelled busses can be 
a big �G�H�D�O�«

�‡ Most tourists �G�L�G�Q�¶�Wthink of using another mode than their private car�«

�‡ �«�E�X�W�����W�K�H�\��are open to test other modes if they are improved
�‡ Better bicycle infrastructure

�‡ Increased bus frequency

�‡ The destinations wishes for better bicycle infrastructure, more charging stations for 
electrical cars and bus stops closer to their place
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Test different methods, concepts and actions in the three
destinations to:

1. Increase knowledge and remedy bottlenecks for climate friendly travelling
2. Promote climate friendly and attractive alternatives for door-to-door trips 
3. Communicate and marketing existing climate friendly alternatives
4. Increase knowledge among entreprenurs

Project idea
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Started �L�Q���-�D�Q�X�D�U�\�����������«���±�« immediate change of �S�O�D�Q�V�«

Year 1 2020: 

Summer: no focus on promoting travelling, all activities put on hold

Autumn: Decision to not test a hop-on-hop-of-bus in Glasriket �±a diversity of climate
friendly travel modes to be developed

Astrid �/�L�Q�G�J�U�H�Q�¶�VWorld closed allmost all season

Year 2 2021:

Summer: Focus on developing and promoting bicycle routes �±not public transport

Autumn: train campaign with SJ (train operator) launched in Glasriket and Astrid 
�/�L�Q�G�J�U�H�Q�¶�VWorld

National tourism grew in Kalmar Region
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Bike tours in Glasriket

�‡ Mapping of cyclable routes in Naturkartan

�‡ Contacts with bicycle renters, existing and those
wanting to establish new services

�‡ Forming route offers with renting, accomodation, 
food, etc.

�‡ Now: exploring how to target groups together with 
entrepreneurs

2 days adventure in northern Glasriket














